_ Combining Power of
AdBliss Data and Al to deliver
Digital Media Efficiencies




Why AdBliss Media?

400 Mn +

deterministic

audiences via 1%t
and 2" party data
signals

High Impact
platform (CTV /
OTT) and Engaging
Ad Format
solutions

Visibility on high
affinity platforms;

Optimized for
lower funnel KPIs

ABM
(Account Based
Marketing)
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400 Mn+ Audiences Pool

Target based on Deterministic audience signals; based on PIll data

Target Working
Professionals

Target HNI Users Target Affluent Target Business Target Travelers

based on Users based on Owners based on based on
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Golf Car . . International
Membership Ownership GST Turnover Designation Travel
Premium Frequent Company Domestic
— Club —  Flyers / — Tvpe —  Income — Travel
Membership Travelers yp
| | Luxury Car | Credit Card | Company | Ccompan | Weekend
Owners Users Size pany Travel
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5000 + Publishers, Globally
With an inventory of 25 Billion + Ad Impressions / month

MarketWatch Bloomberg REUTERS BusinessWeek

THE WALL STREET JOURNAL.

BUSINESS Campaigns run only on selected sites (no longtail sites), with audience -
. . . ] . ks preneur
INSIDER layering, delivering clean and high viewability brand exposures.
IOINasdaq W

@ ég::ﬂ%?(change BSE: Elonle.pfl:ls.lrl ‘Money Crashers And many many more
sites across genre!
Digital




OTT Visibility Optimized To Drive Traffic!

Maximize reach in your TG with presence across OTT platforms.
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Maximized Visibility; Minimized Cost!




Leverage The Growing CTV Landscape
T

100 MN Connected TV Households ->
Expected to grow to 150 Mn HH by 2025

Premium, Urban, Young Audiences

JioHotstar

CTV users are digitally savvy and ad-receptive
Ideal for high-value audience targeting

O MxpLAYER

Full-Screen, Non-Skippable Brand Experience

High attention span: ads are full screen, non-

skippable, and brand safe SI\ M s u N G

Cross-Device Impact

CTV enables household-level sync with mobile And many more!

Retarget and measure CTV users on other
devices Diata




Creative Built To Elevate Media Performance

Al-Driven Creative Work; Built for scale and faster TAT

Al Creatives — Design smarter. We help scale the visual
content at lightning speed. Our Al tools generate stunning
static and motion creatives; perfectly aligned with the brand
guidelines and optimized for performance.

Al Videos — Turn ideas into scroll-stopping motion.
Generate high-quality videos, scripts, voiceovers, edits,
without lifting a finger.

Rich Media — Interactive storytelling that converts.
From interactive infographics to immersive media formats,
we use Al to create rich content that keeps users engaged
longer.

Short Films — Looking for cinematic storytelling with a

smart budget? Our Al-assisted short films use synthetic
media, voice cloning, and generative visuals to bring your
stories to life quickly and beautifully.

Lenovo Smarter

Thlﬂkpﬂﬂ technology

for all

Powering
What’s Next
with Hybrid Al =
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ONAM OFFERS 30% off'

Celebrate Savings on Electronics on select TVs, Home & Kitchen Appliances ©
—-Till 5" Sept - — - s
%
10% ot
on select Smartphones °
*
3 EMIs Free

on refrigerators & washing machines
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Maximize Your Windows 11 Upgrade

Unlock smarter IT, higher productivity and less downtime
with Lenovo's pocket-to-cloud solutions

BR Windows 11
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We Provide Audience Led Solutions Across The Funnel

Our expertise lies in using quality / precise data segments across our solutions

Awareness ‘

Consideration * Precise Audience Targeting
* Be spoke solutions

CTV / OTT Solutions
High Impact Display / Native
In-steam video ads / Live TV

Drive Traffic via premium sites
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Research Partner unomer By Measure the brand lift delivered by the media investments




Our ABM Approach

Social
Advertising

verie ABM Leads

Advertising Connected TV

AdBliss
Digital



ABM Display Advertising

Reach Business With Precision

Drive awareness and shorten the
sales cycles with precise
advertising targeted at accounts
showing in-market activity

Reach your best accounts across
the globe

Deploy ABM display ads in
multiple formats like display ads,
native ads, video ads and text
ads.

Reach to buying committees with
precise messaging

AdBliss
Digital




ABM Connected TV

Grow your multi channel ABM Show CTV campaigns to your Cross device targeting of CTV
strategy with highly targetable targeted account with AdBliss ads to mobile ads in same
connected TV advertising audience household with AdBliss House-
Hold Sync

AdBliss
Digital



ABM Leads

Lead generation from your
focused accounts

Use to best 3" party multi
channel audience and targeting
to reach decision makers in the
potential accounts

With ABM lead generation
content can be interactive,
targeted, and designed to deepen
the relationship with each
potential account.

Lead generation via emailer,
display, native and content
syndication

AdBliss
Digital




ABM Process

Partner
Identification based
onTG

Data Set Identified
amongst the
Publishers Matching
the Target Group

Asset usage
Identification based
on availability and
Delivery Time

All Assets are utilized
to drive traffic to the
Landing Page

OO000O0

Tele Verification
Wherever applicable

AdBliss
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Size of 15t & 2"d Party Audience

ITDMs — 1.5 Million

Business Owners — 10 Million

Software Engineers — 6.5 Million

Engineers — 15 Million
BDM — 3 Million

Manages — 5.5 Million




Ever evolving user persona via Al led enrichment

» AdBliss with 400+ million audience data points
creates a persona of the users through multiple
data points from various sources

Persona:

* These Persona gives our system a 360degree Director+
understanding of the users and ability to target ‘
them with much precision.

ICP match

* Our platform aggregates first- and third-party
data for a full view of account and persona

behavior.

* This helps us to know in depth about user e
behavior and to deliver better results /
performance

AdBliss
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Clients who believe in us!
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* More client logos




Case Studies




TVS Motors — Ntorg

~32% lower Cost per Reach; 45% lower CPC wrt to CPM campaigns with similar approach

* Objective: Drive awareness among gaming
audiences

* Approach: Target auto enthusiast, Science fiction,
1st time jobbers, sports and adventure fans across
select Live Gaming Streaming platforms (Twitch,
Xbox and Playstation)

* Primary KPI: Awareness;

e Secondary KPI: Quality visits on TVS Ntorg Website

* Buy Type: CPC
e Campaign delivery: 33% reach @ avg freq of 4.5
* CTR goal: 0.5%; CTR achieved: 0.73%

c 25 xbox.com/en-in/games/store/war-thunder/BX1DTCBD1HXJ g in} ®  Finish update

B Microsoft (@) XBOX GamePass  Games . Devices Al Microsoft «  search 0 Cart ¥ WiseLocket9480

War Thunder

Gaijin Distribution Kft - Action & adventure - Shooter - Simulation - % % % % % 1.6K

i
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Acer — Travelmate Laptops

52% lower cost per visit wrt to CPM campaigns with similar approach

* Objective: Drive awareness among business travel
audiences Bloomberg

Markets v Economics  Industries

acer B8 Windows 11

* Approach: Target Business users, Frequent Flyers,
In market audience (Laptop), Business decision
makers, Targeting business users in top affinity
sites (only select websites; No longtail websites).

Levittown Podcast: A Real-Life
AlDeepfake Horror Story EXPERIENCE
The story of how a New York suburb became the epicenter of the ExcELLENcE

global fight against deepfake pornography. Bloomberg, Kaleidoscope
and iHeartPodcasts present a new podcast, Levittown. WITH TRAVELMATE

uuuuuuu

* Primary KPI: Awareness; Best PC computer deals: Top picks from
) .. ] desktops to all-in-ones
[ ] Seco n d a ry KPI : Qu a I Ity VISI ts On AC e r We bs Ite -, 3 A curated, up-to-date list of the best desktop PC deals around.

acer
EXPERIENCE
EXCELLENCE

Wi

* Buy Type: CPC e S NN
e Campaign delivery: 36% reach @ avg freq of 4
* CTR goal: 0.5%; CTR achieved: 0.67%
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At your service




* More case studies




Thank You
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